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Global Inflation Rates
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18 18
1| OECD: CONSUMER PRICE INDEX -
16 (yearly pe;cent change) | 16
14— - 14
12 — 12
_| A |
10 — Total (10.3) R
] — Ex food & energy (7.2) i
8 -8
6 -6
4 -4
2 -2
0 0
5 1 yardeni.com i 2
71 73 75 77 79 81 '83 ‘@5 '87 ‘89 '91 93 '95 97 '99 0ol 03 05 07 09 11 13 15 17 '19 21 23 25

Source: Organization for Economic Cooperation & Development (OECD).
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Global Inflation Rates
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Global Inflation Rates
Figure 5.
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Source: Haver Analytics.
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G7 Inflation Rates

Figure 7.
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* Japan core excludes food & energy.
Source: OECD.
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OECD Core Inflation Rates

Figure 8.
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OECD Core Inflation Rates

Figure 9.
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OECD Core Inflation Rates

Figure 10.
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OECD Core Inflation Rates

Figure 11.
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Asian Inflation Rates

Figure 12.
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Latin American Inflation Rates

Figure 13.
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Emerging Europe Inflation Rates

Figure 14.
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Global Consumer Prices

Figure 15.
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Asian Producer Prices

Figure 16.
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Asian Producer Prices

Figure 1.
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Asian Producer Prices

Figure 2.
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